
Financial Awareness Campaign Organized at RKMV Shimla 

Date & Duration: 03.11.25, 12:00 PM to 1:00 PM  

Venue: Multipurpose Hall  

Organized By: Career Counselling and Placement Cell of the College 

Target Audience: Undergraduate Students & PG Students of Commerce and Economics. 

Number of Participants: 100 Students 

Resource Persons: Mr. Rahul Joshi, Ms. Sheenam and Mr. Yash (Managers, RBI, Shimla) 

Objective of the Activity: 

• To acquaint students with career opportunities after graduation and importance of 

financial literacy. 

• To expose students to challenges and opportunities in  RBI. 

Brief Description: 

 A Financial Awareness Campaign was organized today at Rajkiya Kanya 

Mahavidyalaya (RKMV), Shimla, by the Career Counselling and Placement Cell in 

collaboration with the Reserve Bank of India (RBI), Regional Office, Shimla.Dr. Anurita 

Saxena, Principal of the college, was the Chief Guest of the event. The programme aimed 

to promote financial literacy and awareness among students. 

RBI officials Mr. Rahul Joshi delivered an informative session on Financial Literacy, 

Ms. Sheenam explained the RBI Internship Programme, and Mr. Yash spoke on the 

Grievance Redressal Mechanism in Banks.The event was also graced by Vice Principal 

Mrs. Kartik Shri Mritunjay Chauhan, Dr. Surinder Sharma (DSW), Dr. Rajesh Azad 

(Convenor, Career Counselling and Placement Cell), Dr. Neeraj, Dr. Shivani, Dr. 

Sandhya, Dr. Vikrant, and Dr. Reeta Bhardwaj. 

The campaign helped students gain valuable insights into responsible financial behaviour, 

career opportunities in RBI, and customer rights in the banking sector. 

Key Outcomes / Learning: 

• Students gained clarity on various job opportunities in RBI. The session boosted 

students' confidence and preparedness for regarding financial literacy. 

• Conclusion: 

The Session was quite informative and knowledgeable. It was highly appreciated 

by the students, who found it extremely relevant and empowering.  



   Glimpses of the Activity 

 

 

 


